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2.  TASK 2 ς ECONOMIC AND MARKET ANALYSIS 

The purpose of this task is to assess trade and sales volumes for the defined product 

group within the EU-27. A clear picture of the product stock available on the EU market 

will be provided, together with growth and replacement rate forecasts. It will also 

provide insights into the latest market trends so as to indicate the role of any possible 

ecodesign measures in the context of the market structures and ongoing trends in 

product design. Finally, a practical data set of prices and rates needed for Life-Cycle 

Cost (LCC) calculations (in Tasks 5 and 7) will also be provided. 

2.1.  GENERIC ECONOMIC DATA 

The aim of this subtask is to place the identified product groups (in Task 1) within 

overall EU industry and trade policy. 

PRODCOM statistics have the advantage of being an official EU source that is also used 

and referenced in other EU policy documents regarding trade and economic policy. 

PRODCOM data are based on products whose definitions are standardised across the 

European community and thus allow comparison.  

However, as mentioned in section 1.1 under product definition, the PRODCOM 

category ŎƻŘŜ нфΦтмΦнпΦол ά5ƻƳŜǎǘƛŎ ŜƭŜŎǘǊƛŎ ŎƻŦŦŜŜ ƻǊ ǘŜŀ ƳŀƪŜǊǎ όƛƴŎƭǳŘƛƴƎ 

ǇŜǊŎƻƭŀǘƻǊǎύέ ƎǊƻǳǇǎ ŀƭƭ ǘƘŜ ŘƛŦŦŜǊŜƴǘ ǘȅǇŜǎ ƻŦ ƴƻƴ-tertiary electric coffee machines. As 

this code also contains tea makers, PRODCOM data will need to be supplemented by 

other sources of economic data. More importantly, PRODCOM data is not always 

reliable and so other sources of data will be necessary. This has been seen in several 

other preparatory studies, for example in Lot 24 on commercial washing machines and 

dishwashers. 

Table 2-1 is an extract of PRODCOM Řŀǘŀ ŦƻǊ άŘƻƳŜǎǘƛŎ ŜƭŜŎǘǊƛŎ ŎƻŦŦŜŜ ƻǊ ǘŜŀ ƳŀƪŜǊǎ 

όƛƴŎƭǳŘƛƴƎ ǇŜǊŎƻƭŀǘƻǊǎύέΣ ōƻǘƘ ƛƴ ǉǳŀƴǘƛǘƛŜǎ ŀƴŘ ǾŀƭǳŜΦ For some Member States the 

export quantity is higher than the production quantity, which is zero for several of 

them (e.g. Denmark, UK). The estimation of apparent consumption as Production + 

Imports - Exports cannot be considered reliable due to various discrepancies between 

production and trade datasets.1 This should be taken into account when reading the 

tables below; in particular, negative values should be discounted. 

                                                           
1
 {ŜŜ ǘƘŜ 9ǳǊƻǎǘŀǘ twh5/ha ǳǎŜǊΩǎ ƎǳƛŘŜΣ ŀǾŀƛƭŀōƭŜ ŀǘΥ 

 epp.eurostat.ec.europa.eu/portal/pls/portal/!PORTAL.wwpob_page.show?_docname=3 
0168.PDF 



 

Task 2 
July 2011 

European Commission (DG ENER) 
Preparatory Study for Eco-design Requirements of EuPs 

Lot 25: Non-tertiary coffee machines 
5 

 

Table 2-1: Production, trade and consumption of electric coffee and tea makers in 

2007, in units (Source: Eurostat) 

 
Notes: 

- Yellow: Data for this item is confidential and has been suppressed. 

- EU-25 total is the EU-27 total minus Bulgaria and Romania. 

                     INDICATORS

DECLARANT

Production

-

Quantity

Imports

-

Quantity

Exports

-

Quantity

Apparent Consumption

-

Quantity

(Prod + Imp - Exp)

Austria 1 241 577 207 472 1 034 105

Belgium 2 649 514 1 522 142 1 127 372

Cyprus 0 25 017 1 25 016

Czech Republic 517 300 904 338 -387 038

Denmark 0 840 939 409 856 431 083

Estonia 0 124 080 23 116 100 964

Finland 0 679 046 11 688 667 358

France 450 100 8 610 616 1 334 358 7 726 358

Germany 2 447 979 10 124 664 4 224 427 8 348 216

Greece 0 642 742 14 684 628 058

Hungary 132 192 424 475 149 167 407 500

Ireland 169 275 9 755 159 520

Italy 1 557 805 3 146 773 2 777 173 1 927 405

Latvia 0 165 680 12 562 153 118

Lituania 0 105 659 21 788 83 871

Luxemburg 0 104 948 11 763 93 185

Malta 0 23 537 1 23 536

Netherlands 3 295 423 1 667 690 1 627 733

Poland 318 566 345 762 4 401 444 -3 737 116

Portugal 879 001 576 585 1 249 320 206 266

Slovakia 0 189 515 10 860 178 655

Slovenia 58 746 634 934 -576 188

Spain 116 773 2 567 183 528 297 2 155 659

Sweden 0 1 827 654 707 697 1 119 957

United Kingdom 0 1 990 574 216 474 1 774 100

EU25TOTALS 7 364 594 22 454 608 2 475 557 27 343 645

Bulgaria 0 389 090 3 058 386 032

Romania 0 537 474 1 021 214 -483 740

EU27TOTALS 7 364 594 22 732 962 2 199 948 27 897 608
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Table 2-2: Production, trade and consumption of electric coffee and tea makers in 

2007, in Euros (Source: Eurostat) 

 

In order to provide EU market data on production, exports, imports and sales, publicly 

available statistics and commercial market analysis reports were consulted.  

In particular, relevant information was provided by national industrial associations and 

European federations, particularly CECED (the European Committee of Domestic 

Equipment Manufacturers) and its national members such as GIFAM (France), ZVEI 

(Germany) and VLEHAN (the Netherlands). However, ANIE (Italy), ANFEL (Spain) and 

EHA (Sweden) were unable to provide relevant information regarding coffee machines. 

The information is presented in the following section. The level of aggregation of the 

data varies according to the source.  

 

 

                     INDICATORS

DECLARANT

Production

-

Value

Imports

-

Value

Exports

-

Value

Apparent Consumption

-

Value

(Prod + Imp - Exp)

Austria 83 518 780 24 861 230 58 657 550

Belgium 55 833 000 22 760 380 33 072 620

Cyprus 0 809 570 20 809 550

Czech Republic 14 573 510 14 456 220 117 290

Denmark 0 32 297 610 14 181 570 18 116 040

Estonia 0 4 649 920 960 040 3 689 880

Finland 0 18 039 470 969 520 17 069 950

France 10 673 000 224 602 220 77 607 640 157 667 580

Germany 48 270 186 429 952 450 209 669 030 268 553 606

Greece 0 11 168 140 543 170 10 624 970

Hungary 2 508 796 13 226 410 8 939 200 6 796 006

Ireland 5 508 430 297 430 5 211 000

Italy 161 995 000 91 275 630 343 516 980 -90 246 350

Latvia 0 2 895 830 973 280 1 922 550

Lituania 0 3 597 270 1 019 620 2 577 650

Luxemburg 0 6 722 600 1 071 180 5 651 420

Malta 0 254 860 2 000 252 860

Netherlands 98 214 410 52 482 130 45 732 280

Poland 22 771 140 116 903 610 -94 132 470

Portugal 37 150 848 26 033 130 37 930 320 25 253 658

Slovakia 0 5 350 370 374 440 4 975 930

Slovenia 1 566 170 9 057 460 -7 491 290

Spain 15 781 593 75 433 680 22 319 900 68 895 373

Sweden 0 42 269 260 25 229 900 17 039 360

United Kingdom 52 554 110 5 190 850 47 363 260

EU25TOTALS 564 314 730 190 902 160 373 412 570

Bulgaria 0 6 769 430 53 390 6 716 040

Romania 6 643 410 42 641 320 -35 997 910

EU27TOTALS 369 328 860 563 559 550 182 463 230 750 425 180
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2.2.  MARKET AND STOCK DATA 

2.2.1.  SALES 

The global small electric household appliances market is projected to reach about 

575.6 million units by 2010, growing at a compounded annual rate of 2.54%. Coffee 

Makers are the second-largest segment in the small appliances category after Electric 

Irons. The Asia-Pacific market is likely to register impressive growth rates during the 

projection period and by 2010 the small electric household appliances market in the 

Asia-Pacific region is projected to reach about 174 million units.2 According to GFK, 

around 18.5 million coffee machines were sold in Europe in 2007.3 

Þ National sales 

National markets are extremely different from each other. Overviews of the French, 

Dutch and German markets are presented later in this section in order to provide a 

better understanding of the sector. There are countries such as Italy and Switzerland 

with very large market shares of espresso machines (i.e. semi-automatic and fully 

automatic espresso machines) ς over 80%. On the other hand there are countries that 

still have very low (lower than 20%) market shares of espresso machines, such as 

Germany, France or the Netherlands. In the Netherlands, portioned filter coffee 

machines are quite popular and have a market share of about 45%, while traditional 

filter coffee machines account for more than 50% of the stock of household coffee 

machines in Germany, France and Spain (Figure 2-1). 

  

Figure 2-1: Market shares of selected EU countries by unit sales4 

                                                           
2
 Electric Household Appliances - A Global Strategic Business Report , 

www.electronics.ca/presscenter/articles/835/1/Global-Market-for-Major-Electric-Household-Appliances-
to-Cross-498-Million-Units-by-2010/Page1.html 
3
 GFK data purchased by BIO. 

4
 Source: Private stakeholder communication. 
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http://www.electronics.ca/presscenter/articles/835/1/Global-Market-for-Major-Electric-Household-Appliances-to-Cross-498-Million-Units-by-2010/Page1.html
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Netherlands 

The Netherlands VLEHAN (Vereniging Leveranciers Van Huishoudelijke Apparaten) 

provided relevant information regarding the number and value of the coffee machines 

sold between 2002 and 2008 (Figure 2-2). The figure shows that while the number of 

coffee machines sold in the Netherlands went up and down between 2002 and 2008, 

the value of the coffee machines sold increased gradually year after year, from 

98 million euros in 2002 to 145 million euros in 2008. 

 
Figure 2-2: Sales of coffee machines in the Netherlands5 

In the Netherlands, according to the market figures provided by the VLEHAN, the 

number of espresso machines sold has increased each year since 2003, and gone from 

5% to 18% of the number of coffee machines sold (Figure 2-3), while it went from 17% 

to 46% of the value of the coffee machines sold over the same period (Figure 2-4).  

 

Figure 2-3: Market share in the Netherlands by unit sales5 

                                                           
5
 Source : VLEHAN 
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Figure 2-4: Market share in the Netherlands by sales value5 

France 

There is a significant trend towards portioned and automatic espresso machines 

(capsules and pads) in France as highlighted in Table 2-3. 

Table 2-3: Sales growth rates in France in 2008 vs. 20076 

 Units Value 

Drip filter coffee machines -2.8% -4.5% 

Portioned and automatic 

espresso machines 
+3.2% -1.8% 

*Cumulative sales during 8 months in 2008 vs. 8 months in 2007 

Despite the dip in 2008, the value of the market has been growing in recent years, with 

pad coffee machines increasing their market share:  

                                                           
6
 Source: GIFAM. 
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Figure 2-5: Coffee machine sales volume in France, 2002-20077 

The following chart illustrates the development of the French market over time, 

showing sales of drip filter coffee machines and espresso coffee machines from 1999 to 

2007. 

 

Figure 2-6: Sales of coffee machines in France, 1999-20078 

Figure 2-7 presents the ownership ratios for drip filter coffee machines and espresso 

coffee machines in French households over time. It shows the slight decrease in 

                                                           
7
 Source: GFK. 

8
 Source: GIFAM. 
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ownership of drip filter coffee machines in households, while the ownership of 

espresso coffee machines increases slowly. 

 

Figure 2-7: Ownership of filter coffee machines and espresso coffee machines in 
France, 2001-20079 

A study performed by TNS-SOFRES indicated that the amount of households owning a 

pad espresso machine almost doubled between 2004 and 2006 (see figure below). In 

its study, TNS described drip filter coffee machines as products with steady demand, 

while espresso coffee machines were described as products with potential for short-

term growth. 

                                                           
9
 Source: GIFAM. 
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Figure 2-8: Evolution of the shares of the French stock of coffee machines 

The Groupement Interprofessionnel des Fabricants d'Appareils Ménagers (GIFAM) 

provided figures on sales of espresso and drip filter coffee machines in France by 

distribution channel: in 2008, the very large general supermarkets (hypermarchés) 

accounted for more than 55% of sales of drip filter coffee machines, while espresso 

coffee machines were mostly sold in specialised hypermarchés (more than 40% of 

sales). 

 

Figure 2-9: Weight of the distribution channels in France, 2008 (million euros)10 

Furthermore, a survey performed by TNS-SOFRES in 2006 indicated that 11% of coffee 

machines were bought on the Internet. Coffee machines appear popular gifts, as they 

                                                           
10

 Source: GfK Retail and Technology GmbH via GIFAM. 


